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PRESS INFORMATION

Design and Architecture in nhow Berlin
Hard-edged harbour architecture meets playful digi-pop design

External clean lines, brick work and stainless steel facades, and a 36 metre section

suspended above the water — interior colour bliss, round forms and art work.

In the nhow Berlin the architecture of Sergei Tchoban and the interior design of Karim

Rashid reflect the contrasts and creativity of the location.

Berlin, April 2012 — The music and lifestyle hotel nhow Berlin, opened in November 2010,
lies on the banks of the river Spree in the 'Osthafen’ (East Harbour) area. The site where
trading posts once stood during the height of industrialisation, and goods were loaded onto
ships with huge cranes, 1s now home to one of the most creative and lively neighbourhoods of
the capital. Businesses predominantly from the fashion and music industries have settled here
alongside the numerous bars and clubs. Contrasts are also visible in the signatures of those
responsible for the design of the nhow Berlin: the clear, hard lines of Sergei Tchoban of NPS
Tchoban Voss, architect BDA, meet the colour and formal bliss of the New York designer
Karim Rashid.

The Architecture

The architecture of the nhow Berlin is most accessible when seen from the river. To the sides
the East and West Towers take on elements of the pre-existing adjacent storage buildings with
their uneven brick facades, while the centre of the Upper Tower (floors 8 to 10) appears to
float at a height of 36 metres over the Spree. At this point architect Sergei Tchoban
approached the limits of that which 1s structurally possible, the Upper Tower protruding 21
metres out from the building over the banks of the Spree. The best chances to appreciate this
are offered as the sun reflects off the aluminium facade in the morning and evening. The view
from the rooms behind the facade is no less impressive — on the Spree side the building
consists of a glassed double-skin facade. Equally thrilling views are to be seen from the ten
metre wide river-side promenade or the spacious terrace on the river-bank side of the
building: clad in reflective stainless steel panels, it offers beautiful reflections, changing with
the daylight.
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The public areas of the hotel — the lobby, reception, restaurant, bars and conference area, are
located on the ground and first floors. Panorama windows allow views both in and out of the
building, making the hotel part of public space. The partly glassed roof of the reception area
offers views of the underneath of the Upper Towers, floating above it. The 304 rooms and
suites, ranging from 22 to 260 metres, are located in the 10 further floors of the hotel.

The interior design

Upon stepping into the nhow Berlin, one becomes part of the poetic, colourful, almost surreal
world of Karim Rashid. The work of the New York designer has won many design awards
and been exhibited in large museums across the world, from the Museum of Modern Art to
the Centre Georges Pompidou.

Karim’s vision is a radical design movement, calling for a break with old ways of looking and
living, and the creation of a world free from nostalgia: 'My vision engages technology,
visuals, textures, colour, as well as all the needs that are intrinsic to living in a simpler less
cluttered but more sensual environment. Design touches us on every level, and design can
continue to define and shape our dimensional interior environments and create new
progressive human behaviors and new languages. I always question whether the physical
world 1s as experiential, as seductive, as connective, as inspiring, as personalizable, and
customizable as the digital world.”

'Infosthetic’, along with 'blobject' and 'technorganic', i1s one of the many word creations with
which Karim describes his design principles. He wishes to reflect, comment on and visualise
the information age with his design. Karim's digital and energetic designs infuse the whole
building, from the lift area, to the wall paper in the halls, through to the floor coverings in the
rooms. Through this singularity of design the designer creates an environment that inspires -

as does the city, in which the nhow hotel calls home.

Lobby, bar, restaurant and conference area

Upon entering the lobby, guests step into Karim Rashid's creative vision: the check-in
counters are custom-made fibre glass objects, with amorphous forms typical for the designer.
A field of lighted elements, reminds the observer of gently sloped hills. The flooring consists
of printed ceramic tiles, with a motif representing the digital data that surrounds us, supports
us and speaks for us. Subdued colours and soft curves create a sensual atmosphere in the
lounge. Those seeking a quiet and intimate atmosphere can find it in one of the smaller
lounges, separated with glass walls. Projections, the sculptural ceiling of liquid-like plastic,

and indirect lighting create a relaxed mood.
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The nhow hotel bar is unmissable: the bar itself 1s made of gold-lacquered fiberglass and the
seating of voluptuous, organic and ergonomic formed couches and lounge chairs flank the
bar. Custom made benches correspond with the ceiling scultpures hanging above them, while
transparent curtains with typical Rashid 'digipop-design' tint and transform the view of the
Spree. The bar leads into the restaurant of the nhow Berlin. Pastel colours, abundant daylight
with the large window surfaces and organic-formed light installations ensure a friendly, lively
mood. Lacquered fibreglass and glass objects in the centre of the room serve as buffet
surfaces or art objects, as required. Form and function are juxtaposed on an even footing,
without the need for competition. The seating is equally flexible, either connected to one
another in a communicative way, or positioned around small tables for more intimacy.
Communication combined with flexibility are the core requirements of the meeting and event
area. Karim Rashid has imbibed this area with sculptural seating groupings and Murano lamps

of his own design, offering warm light.

The rooms

In the rooms of the hotel it was important for the designer to, alongside high functionality,
inspire the fantasy and creativity of the guests. The rooms of the East Tower are kept in warm
gold and exhilarating pink tones from sunrise and sunsets. Cooler grey, blue and pink tones
dominate the rooms of the West Tower. The rooms of the Upper Tower are found high above
the Spree, which, with their balanced colour scheme, offer a relaxing effect. Rashid's 'digi-
pop' design 1s present in all rooms, featured on the headboards and thought of by the designer
as the starting point for imaginative dreams. The flooring consists of printed, recycled
laminate. In the standard rooms the IP-televisions are integrated into a mirrored wall object,
and remain invisible when switched off. The mirrored object serves simultaneously as a
storage space and desk. The bathrooms are separated with glass walls, which allow daylight to
pass through. However, they are also tinted, meaning that they are not visible from the
sleeping area. Attention grabbers in the junior suites comes in the form of the rounded
partitions with built-in lighting, which separate the sleeping and living areas. The built-in,
rotating television can be positioned so that the guest always has the best possible view,

whether from the bed, sofa or the custom built fibreglass desk.
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About the nhow Berlin

Design, art and above all music define the nhow Berlin, which lies on the River Spree, near the city’s
former East Docks. The interior design of the music and lifestyle hotel, which has 304 rooms and
suites, carries the signature look of star designer Karim Rashid, while the building’s architect is Serge;]
Tchoban. With its two world-class sound studios above the rooftops of the capital, the nhow Music
Sound Floor is a unique feature for a European hotel.

About NH Hotel Group

NH Hotel Group (www.nhhotelgroup.com) is a world-leading urban hotel operator and a consolidated
multinational player. It operates close to 400 hotels and almost 60,000 rooms in 30 markets across
Europe, the Americas and Africa, including top city destinations such as Amsterdam, Barcelona,

Berlin, Bogota, Brussels, Buenos Aires, Diisseldorf, Frank furt, London, Madrid, Mexico City, Milan,
Munich, New York, Rome and Vienna.

www.nhow-berlin.com

Further information and printable images:

nhow Berlin

Jessica Emde

Stralauer Allee. 3; 10245 Berlin

Tel.: +49-30-290299-4001; Fax: +49-30-2902992000
E-Mail: j.emde@nhow-hotels.com
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